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To be earth’s most customer centric company

Where people can find and discover anything they want to buy online.

Convenience

The place where people

can find and discover Dell;/ﬁi;tc)s iﬁsetowae;i the Enshure people can trl]‘USt
anything they want to NG y they are getting the
quickly and seamlessly. sharpest price.

buy online.
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Amazon has 20+ direct retail stores around the globe

* Serving customers in
185 countries

 Hundreds of millions of
active customer accounts

¢ TOOMM+ Prime members

* 350MMsqft of fulfilment network
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Our visionis to deliver memorable moments for all toy

customers across Europe

CX, Innovation
& People

Preferred toys Growth engine for
shopping < ’ Amazon and our
destinationin EU Selling Partners

Responsibility
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* Focus on the flywheel inputs
e Full selection, niche, kidults
* Licences and partnerships

« Delivering Q4 for toys and Amazon
« Supply chain & inventory efficiency
« Sustainable long-term relationships

« Sustainability
e Education and fun
e (Customer trust

Innovating on behalf of customers
Engaging new customers and new
market segments
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The Product Journey: How we deliver for customers
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Pre-Purchase
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Selleridentity verification e——

Pre-Purchase
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Seller training C

Pre-Purchase

This article applies to selling in: Germany

Pr— Seller Central Help > Policies, agreements, and guidelines > Program Policies > Selling on Amazon fee schedule >
- Products requiring additional approvals > Product safety and compliance > General Product Safety Regulation (GPSR)

General Product Safety Regulation (GPSR)

On this page
Introduction

M Products in scope
equirements for
Requirements to sell on Amazon
Information displayed on product detail pages

General Product Safety R et ool nthe EU
Regulation (GPSR) introduction

Effective December 13, 2024, the General Product Safety Regulation (GPSR) introduced requirements for most non-food consumer
products offered for sale in the EU. This regulation replaces the General Product Safety Directive and the EU directive on dangerous
products resembling foodstuffs, and builds upon the Market Surveillance Regulation and provisions from other existing EU directives
and regulations.

»

amazon seller central

europe

Sign in
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Continuous monitoring e———

Pre-Purchase

= amazon
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Removing unsafe products e————

Pre-Purchase

Partnering
with Industry

o
N ay

Monitoring
the Store

o

Continuous
Monitoring

)

Listening to
Customers
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Consumer education @e—_—

Pre-Purchase

Product safety and usage

At Amazon, we're dedicated to helping you make informed choices and use your purchases safely. Explore expert tips, articles, and videos from our partners to ensure a secure shopping experience.

Safe sleep Child safety in the kitchen Toy safety

Tips from Safe Kids Germany Tips from Safe Kids Germany Tips for buying toys from Safe Kids Germany
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Direct validation
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Pre-Purchase

Streamlined compliance verification system that connects selling partners
directly with accredited and trusted global laboratory partners.
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Value

* Increased customer trust
 Amazon approved Providers to

ensure appropriate testing
performed

* No need to decide on what tests

to be performed

i@

Transparency

« Selling partners can obtain

pricing from multiple testing,
inspection and certification
bodies (TICs)

 Status tracking for testing

progress

* Test results will be available in

Seller/ Vender Central

Efficiency

« Single submission process
» Results provided directly to

Amazon

» Automated compliance

verification once received
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Surveillance testing [ audits

Surveillance and Audit Programme
safeguards consumers through
continuous monitoring across our
product line. We combine targeted
inspections, thorough document
verification, and rigorous product
testing to swiftly identify and
address potential risks.
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Product Testing

e——

Pre-Purchase

©

Target Audits

Visual Checks

=V

Document
Verification
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Post-Purchase
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Post-purchase emails: Safety
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Furniture anchoring tips.

Thank you for your recent purchase on Amazon!

To help families prepare a safe environment, Amazon is working with Charlie's
House to provide educational initiatives to prevent childhood injury. Based on

your purchasing history, we encourage you to check out their guide for anchoring
furniture safely.

Always remember to anchor your furniture.

C o

Pre-Purchase Post-Purchase
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Your recalls & product safety alerts page E====9

Pre-Purchase Post-Purchase

Your Account > Your Recalls and Product Safety Alerts

Your Recalls and Product
Safety Alerts

Your Orders

Q_ Search all orders
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A-to-z Guarantee E====9

Pre-Purchase Post-Purchase
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Customer feedback E=—=—0

Pre-Purchase Post-Purchase

= amazon

a Report an issue with this product or seller

a Report an issue with this product or seller
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Brand
Protection

Brand Protection

ama;on 2025 Amazon.com, Inc. or its affiliates. All rights reserved.



Brand Protection

Automated
protections

Report a Violation
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Brand Registry
is the starting point

- O S . S S S S S S S S S S S S S S S S S .y,

- .- - e e e - -

- o . o oy,

—f

g N NN N I S S S S S S S S S S S S . -y,

Project Zero

Transparency
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Brand Registry Impact Dashboard
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Proactive protections snapshot

Your account

Brands registered Brands protected

40 50

Trends
Apply a filter on the right to customize your data

Listings impact: Store/Brand/Category

By store Bybrand By category

Jan 2023 - Dec 2023

Italy - 3,096

Listings removed or prevented

Infringing ASINS removed, invalid new ASINs prevented, and invalid existing ASIN modifications prevented

Jan 2023 Jan - Jun 2023 2023 Total

162 1,016 1,525

Categories Protection types

Listings impact: Trends

By store Bybrand By category

Jan 2023 - Dec 2023

. /‘\./ \/\
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Jan Feb Mar  Apr May Jun Jul Aug . ’ Jan (22
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Our Commitment
toProduct Safety
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Providing consumers with more effective product and
usage information to help them use products safely.

e Greater data sharing on emerging product safety risks
to protect consumers earlier.

e Modernizing the product recall process to better
protect consumers.
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EU Product Safety Pledge +
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Voluntary commitment of online
platforms with respect to the
safety of non-food consumer

products sold online

Product Safety Pledge +

Voluntary commitment of online
platforms with respect to the safety
of non-food consumer products sold
online

Consumer non-food products placed on the EU market
must be safe, regardless of whether they are sold online
or in brick-and-mortar shops.

Online sales in the EU represented 20% of the total sales
in 2016("), and this percentage is expected to increase
in the coming years.

E-commerce platforms, in  particular online
marketplaces may facilitate economic growth by
enabling sellers to access new countries and to reach
new customers. As such, this may encourage trade
between Member States and the free movement of
goods in the Single Market. This in turn promotes
further harmonisation of standards and improvement of
the functioning of mutuat recognition.
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Dr Tom Bell, UK Country
Lead, Customer Trust
and External Relations,
tjbell@amazon.co.uk

Andrew Wright, EU
, Toys Leader, EU Retail
| ) ~andwri@amazon.com
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Akhilesh Goyal,
Niko Weber, Germany
Country Lead,

0 Manager, EU Product @
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| Customer Trust and

& goyalakh@amazon.lu ‘!ﬁ External Relations,

nikolweb@amazon.lu
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Deborah
Cwajgenbaum, EU
Public Policy

» debcwaj@amazon.com

Sarah Stillman, Legal,
sstillm@®amazon.lu
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